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success is based on a unique combination of creativity, innovation and 

industrial capabilities aimed at creating timeless products that stand 

the test of time. 

Technological research has always been a key element of the 

company’s development policy. The company has an in-house 

Research & Development centre that works with famous international 

designers such as Antonio Citterio, Naoto Fukasawa, Piero Lissoni 

and many others to support a creative development process that has 

allowed it to set itself apart in the sector as a highly innovative and 

technologically advanced company. Its numerous awards include four 

Compassi d’Oro (the most prestigious industrial design award), the 

most significant of which was the first award of this type ever given to 

a company rather than a product in 1989 for the “ongoing integration 

work to combine aspects of technical and scientific research with 

those needed to ensure product functionality and character”.

Investindustrial aims to further consolidate the international 
expansion of a great designer furniture brand.

In 2015, Investindustrial acquired the majority shareholding of B&B 

Italia, a leading international design furniture company. The company 

has an excellent reputation worldwide in the high-end design 

furnishings sector, for both the retail and corporate markets, and has 

been known for its strong focus on research and innovation, and its 

ability to combine industrial expertise and corporate management 

since its creation over 50 years ago. The company operates in over 

80 countries on five continents through a distribution network 

that includes seven directly managed stores, 71 third party mono-

brand stores and over 800 multi-brand stores. B&B Italia is known 

as a leader in the contemporary design furniture sector at the 

international level with an authentic collection of iconic furniture that 

has contributed to enriching the history of Italian design. B&B Italia’s 
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Giorgio Busnelli, 
B&B Italia Chairman

“The strong desire to guarantee the continuity 
of this extraordinary company in a way that will 
ensure its further growth and expansion at the 
international level in keeping with its mission and 
history led us to consider the partnership with 
Investindustrial. Due to its experience in the high-
end design segment, Investindustrial will be able 
to provide us with the expertise and resources 
needed to pursue our long-term strategies of 
internationalisation and industrial development.”

B&B Italia 2017 EBITDA Margin 

Sales growth   50%

Developments since entry:

EBITDA growth   60%
EBITDA Margin growth    6%19%
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Flagship Stores

The company operates seven flagship stores and has achieved 

significant expansion of third party mono-brand stores network, 

increasing from 59 stores to 71 since entry. 

A key pillar of the value creation plan for B&B Italia has been to 

increase the company’s footprint in the North America.  

The company has now opened flagship stores in Austin, Dallas,  

Los Angeles, Mexico City, Miami, New York, San Francisco, Seattle, 

Sun Valley, Washington and, most recently, Chicago, where,  

post year-end Armin Broger (CEO), Giorgio Busnelli (Chairman) 

and Gianni Fortuna (Arclinea CEO) inaugurated the store.  

These directly operated stores complement a smaller dealer 

network in the central United States and overall support increased 

penetration, by being strategically located in key cities to 

maximise the significant effect that prescribers, such as designers 

and architects, have on revenues in the US market. 

 

The flagship store in Shanghai has undergone a complete 

renovation and in February re-opened its doors to the public. The 

750 square meters store was entirely designed by Antonio 

Citterio. In addition, the set up process of a local operating branch 

in Shanghai with a dedicated team of four people is currently 

ongoing. This opening complements the 2016 openings of the 800 

square meters flagship store at 135 Madison Avenue Manhattan, 

New York and the 700 square meters flagship store at Rue du Bac, 

Paris.  

 

The architectural concept of the stores were also designed by 

Antonio Citterio and have set a new benchmark in the high-end 

design furniture industry. 

Contract Business

The repositioning strategy of the contract business has already 

achieved significant and encouraging results through the 

acquisition of several important and profitable projects worldwide. 

 

Following the successful contracts with Apple in 2016, which 

chose B&B Italia as furniture provider for its new 260,000 square 

meters headquarter in Cupertino, California, and the Bulgari Hotel 

in Dubai, large projects in 2017 included W Hotel, Blue Lagoon and 

Bentley. 

 
 
 

Strong progress  
since entry with international growth 

Digital

B&B Italia’s website is currently the most visited website amongst 

all the high-end design furniture corporate websites, with 

approximately 2 million unique visitors per year and supported by 

the new website, which went live with a number of new key features 

at the end of 2016. 

Partnership

During the year, B&B Italia reached an agreement under exclusivity 

with the Caccia Dominioni family to produce and market a  

portfolio of more than 20 products (including chairs, sofas and tables), 

designed by Luigi Caccia Dominioni, one of the most highly 

recognised Italian designers and a prominent ambassador of the 

Italian design culture and architectural heritage.  

The “Caccia Dominioni Collection” will become the fourth brand  

to join the B&B Italia product portfolio, alongside B&B Italia, Maxalto 

and Arclinea, allowing the company to further strengthen its 

position as a top design player with production expected to begin 

by the end of 2018.
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In 2016, B&B Italia acquired a 70% stake in Arclinea, an 

Italian leading high-end designer kitchen brand, with a 30% 

shareholding remaining in the hands of the founders  

(Fortuna family).  

 

Arclinea represents B&B Italia’s first majority acquisition in its 

50–year history, achieved within the first year of Investindustrial’s 

ownership. Founded in 1925 near Vicenza by the Fortuna family, 

Arclinea is a luxury brand with a top of the range positioning and 

a strong fit with the B&B Italia and Maxalto brands. Arclinea has a 

strong international presence, generating approximately 50% of 

its sales outside Europe and one third in North America.  

 

This acquisition allows B&B Italia to widen its portfolio of products 

by entering into the luxury design kitchen segment, as part of the 

strategic growth plan formulated at the time of the investment 

which is based on a more integrated product proposition.

The Arclinea acquisition – stepping  
into the kitchen

The acquisition also generates significant potential synergies: 

 Arclinea will have the opportunity to accelerate its international 

 expansion by leveraging B&B Italia’s strong distribution  

 platform;

 Cross-selling opportunities within B&B Italia’s stores;

 More competitive positioning in order to secure new profitable  

 contract projects;

 Simplify access to high potential markets such as Asia  

 and the US.

Despite the short timeframe since the acquisition, a number  

of synergies have already been identified such as the opening of  

an Arclinea flagship store within B&B Italia’s flagship store in 

London and the opportunity to bid for a large contract project in 

the US, as a result of the new combined product offering.

During its first full year Arclinea has recorded positive results, 

strongly supported by the implementation of a number of 

selected initiatives with B&B Italia, such as the completion of the 

full refurbishment of B&B Italia’s flagship store in London, now 

including Arclinea products, and the ongoing works to prepare 

the opening of a new mono-brand store in Milan just opposite B&B 

Italia’s flagship store in Via Durini.

Italia, one of the iconic kitchens 
of Arclinea.The company was acquired 
by B&B Italia during 2016.


